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Content Marketing
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A recent study from the 50,000

member strong B2B Technologwv Lin kEd m ®

Marketing community on LinkedIn

showed that 85% of B2B Marketers An swers
say LinkedlIn is the most effective
social network in delivering content.
That studyv also showed that 71% of
B2B Marketers say audience relevance
is the most important element of
content marketing and 88% of B2B Marketers cite case studies as the most
effective form content marketing.

Read the Forbes Article at:
http://tinyurl.com/kjforbesarticle

LinkedinAnswers {Photo credit: Wikipedia)
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DONT TELL ME SOCIAL MEDIA IS JUST A FAD Kristina Jaramillo, a
social media expert, gives us three reasons why most small-business owners
fail to attract clients using LinkedIn. More of us are mentioning social media
addresses on our business cards. Jack Dorsey, one of Twitter’s co-founders, is
not rich enough, so now he wants to reshape credit cards too. Axel Schultze,
an uthor, speaker and social media expert, says the social media bubble is

about to burst: “People are recognizing already that the endless hours of
watching the incoming streams from Twitter and Facebook or all the status
updates on LinkedIn are hours wasted. All the paid tweets and people or

agencies, who have been hired to tweet are not going to contribute to the
bottom line. And the fan pages people build to get fans, followers, connections
are just hopes that it will do something for the business — but it won’t.” Small-

business spending on search ads is starting to decline, too, according to this

report.

Read the New York Times article here:
http://tinyurl.com/kjnytimes
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Are You Calling Yourself an Expert on Your LinkedIn

Profile? Then Prove Ii!

W Tweet . 121 F +1]< 5 ﬁﬂhar& ElLike 11

Right now, I'm working on giving a Linkedin

profile makeover to the head legal counsel at a IS YOLII’ Emall
prominent law firm in Flornda. | spent 90 minutes Mark&ting Exce"ent?

trying to uncover what makes this attorney any

different from the thousands of other foreclosure . Improve your skills
attorneys that can be found on LinkedIn. En'laﬂ ; i"h:fath! nul_ ::E:Em“
arketl-ng ::I

Every time | asked him what makes him different DOWNLOAD NOW
and wuninme  he’'d hrino un his AN wvears nof ‘:—:ﬁ

Read the MarketingProfs article here:
http://tinyurl.com/kjmarketingprofs
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Your brand may already be working with social media sites like

Facebook and Twitter for content delivery. But did yvou know that

85% of B2B marketers believe that LinkedIn is the best social - Ked j
network to deliver content? Let’s take a closer look at what makes \ ‘“

LinkedIn relevant to the content world.

Your LinkedIn Profile: Not Just For Your Resume linkedin

Most business owners and marketing professionals have a LinkedIn
profile, it's true — but most of these LinkedIn profile pages look like resumes. These pages may be

showing off skills and experience, but they are lacking something huge in the marketing world:

relevance.

According to this Forbes article by LinkedIn expert Kristina Jaramillo, the LinkedIn profile of Wizard

Read This Yahoo! Small Business Advisor Article Featuring Kristina’s Information:
http://smallbusiness.yahoo.com/advisor/deliver-content-linkedin-great-leads-
161456520.html
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5 Mistakes Your Salespeople Are Making on
LinkedIn

The social-media site can be a great sales tool, provided that your reps use it in the right way. And
they're probably not

Kristina Jaramillo || February 6, 2014

Ll 36 Sales Training, Sales Management, Social Media

Print Email Comment Share:ﬁshare g+ ﬂB

PROSPER OPPORTUNITY

MORE FROM PROFIT

Should Canadians Still Operate in
Colombia?

S "'I-;,,_. 4 Big Tax Tips for Entrepreneurs
-

Have You Found Your Mission?

Click Here to Read This Article on Profit Magazine’s

Website
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5 IneffECtive ACtiOHS MOSt Sales [ SHARE Print
Executives Take On LinkedIn

ARTICLE | FRI, 02/0772014 - 00:00

As LinkedIn gives sales professionals direct access to targeted decision makers and influencers, it can be
and should be one of the most powerful tools in their arsenal. However, many sales professionals
complain they are not getting an ROI from their LinkedIn efforts. They are making a number of
connections, but generating few leads and sales.

There are many reasons why this happens, including:

Popular content »
Ineffective LinkedIn Action #1: Email Seraping .-’idvglﬁse with % brand you know (46,589)
] 14 - T : e Digital Issue (46,220)
Inside one of my LinkedIn groups that I belong to, the CEO of a high-tech industry business development SMMConnect (44,953)
firm mentioned he’s using software that scrolls through LinkedIn and extracts the contact information of Managing for Keeps: 3 Common Mistakes Sales Managers
Make (42.176)

people who represent his ideal target market. He's then transporting the information with one click of the

Manaring A Prima Tinnna Salesnerson 28,024

Click Here to Read This Article on Sales & Marketing Management
Magazine’s Website
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Marketing via LinkedIn: Opportunities You Might
Be Missing—An Interview with Kristina Jaramillo

RainToday.com's Podcast: Marketing & Selling Professional Services

With more than 100 million users, Linkedin is becoming a larger force in marketing B2B services.
But using this social network calls for more than simply putting up your resume or a list of your
services and hoping people find you and call you up. Like anything, you have to work at it, says
ﬁ Kristina Jaramillo, founder of GetLinkedinHelp.com.

"Many people aren't using their profiles to their full advantage to get people to
want to learn more about their business and what they have to offer. This is a

. way to sell yourself fo prospects and readers,” she says. "You also have to go
g « | outandengage with prospects. You can't just expect people fo connect with you
~ pecause of who you are. You need to give them a reason.”
el
Listen as Jaramillo discusses:
i

Listen to the RainToday podcast at:
http://tinyurl.com/kjraintoday

Podcast

Use the links below to subscribe with
your choice of podcast player:

Related Topics

Social Media
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How To Get Articles Published on Forbes.com Using
LinkedIn

POSTED ON NOV 11, 2013 IN CONTENT MARKETING, MARKETING | 0 COMMENTS

By Kristina Jaramilio, Founder, Get Linkedin Help

My Linkedin marketing firm's latest article on “How to Mix LinkedIn Marketing with Content
Marketing” recently got published on Forbes.com. Now, how do | get my firm's article published
on top business websites like Forbes — in magazines like Website Magazine and in ebooks like
LinkedIn's upcoming guide for B2B marketers? Here's what you need to do:

1. Actively share content that's written by you

| know that finding the time to create high guality content is one of the biggest challenges
facing marketing and communication professionals. These organizations are looking to fill the gap by curating and
aggregating content. The problem is — when you create conversations in social media circles like LinkedIn, you become

Read the Full Article At:
http://www.commpro.biz/marketing/content-marketing-
marketing /firm-got-articles-published-forbes-com-using-linkedin/
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LinkedIn Marketing Stars — Companies & Industries
That Are Getting It Right! El EEEa

0 Linkedin / Raleigh Business Owners / Linkedin Marketing

FLuks ©
3 Krstina Jaramidio | Hakleigh Social Media
LM Ccaminer As a Raleigh business owner or entrepreneur LinkedIn
el Subscrib ) : . ; : : . .
I -~ Subegnbe - might seem like an overwhelming social networking site
and you might not think that you can do it right or even
get results. That is why | have complied this list of
Related Ads companies and industries that are doing it right on

Cheap Plastic Surgery - Celebrity Nose LinkedIn so you can get some inspiration of how to

Read my Examiner.com columns at:
http://tinyurl.com/kjexaminer




we bs T'I'e Read the complete Website Magazine article

GAZINE at: http://tinyurl.com/kjwebsitemagazine
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W LinkedIn Secrets to Success
N by Administrator

oo/ Posted on 12.29.2010

e BEOOG

detcom L (888-3156518)  pienty nas been written about Facebook and
WL c] v 1" .(_') Web Solutions for Your Business : :
Twitter, and how those sites can help you
Dont work in your business. make more money online. Yet, Linkedin — a
WO rk. on it. very powerful tool to target business

Turn your wehsiteinto a professionals — remains under the radar.

sn I-Es E" GI “ E! If you are looking to get your products and

|LEARMMORE

services in front of the general mass

audience, then Facebook and Twitter are

good solutions. But if you want to attract

wealthy, influential professionals then you need a LinkedIn presence.

]
About the Author: Linkedin expert Kristina Jaramillo creates online marketplace opportunities
for entrepreneurs who want more website traffic, prospects and profits. Visit
http://www.GetLinkedinHelp.com for more information, including a free special report on the top

14 mistakes business professionals make on Linkedin.
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Here's Why Law Firms Need To Start Paying
Attention To Llnkedln

® KRISTINA JARAMILLO, GETLINKEDINHELP DEC. 14,2011, 1231 PM #1215 ®5

FiRecommend 0 ﬁ Share |- 15 | |MFTweet (31| [ +1 1 FA EnaiL == MORE

LinkedIn is reportedly the most popular
business social networking site used by Kristina Jaramillo

attorneys. In fact, a recent report shows
Kristina Jaramillo is the founder of

that 70% of corporate counsel use LinkedIn
GetLinkedInHelp.com.

as a tool, and half rely on it. Executives
from every Fortune 500 company are using
LinkedIn.

Recent Posts

Read my Business Insider article at:
http://tinyurl.com/kjbusinessinsider
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BUSINESS OWNERS Read the article inside Women Business Owners

november2013-international-ezi

.‘ B AY Today at: http://issuu.com/dcom/docs/wbot-
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LinkedIn Marketing:

For Women Business Owners Who Want
More Website Traffic, PR and Profits
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Sales Customer Service Marketing Work Collaboration Cloud Moblle Social

5 Ways Sales People Waste Time On THE ANATOMY QF
LinkedIn A MOBILE APP

Feb 5 2014 | By Kristina Jaramillo | in Sales , Social

Comments I D ,Tweetl Iaﬂ'| 34 5 ”“ Share! 114 e Submit

Linkedln can and should be one of the most powerful
tools in a sales professionsl’s arsenal as it provides direct

access to targeted decision makers and influencers.
However, many sales professionals complain that they

Advertisement

are-not seeing any ROI from their Linkedin efforts. They
are making many connections — but they just aren't
generating the leads and zales they are after.

There are many reascns for why this is heppening

including:

Click Here to Read This Article on the Salesforce.com
Blog
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Leverage LinkedIn
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By Bri 1 Busi

Jaramillo | Now. 1.1

LimkedIn is reportedly the most popular business social networlking
site used by lawyers. A recent BTI Consulting report shows that nearly
70 percent of corporate counsel use LinkedIn, and that 28 percent of
them rely on LinkedIn for activities specifically tied to selecting and
hiring attormeys. What’'s more, executives from every Fortuns SO0
company are using it. So, how can vour firmm attract and retain more

clients using LinkedIn?

Here are nine different wavys.

1. Build relationships with potential clients. If yvou deal with corporate business, small
business or real estate issues, yvou can use LinkedIn to network with potential clients—and

educate them so they will want to come to yvou with their problems.

2. Identify and connect with potential referral sources. A lawyeaer who specializes in
social security law can network with lavwyers at general practice firms. Business lawyers can
network with accountants and business advisors. Lawyers who worlk: in the real estate
industry can connmnect with realtors who can refer business to them. Elder care attormeys can
nebtwork with professionals from assisted living homes and care giving service providers,

and so on.

2. Create a community of like-minded professionals. A real estate attorney can share

Read my article on Attorney at Work:
http://tinyurl.com/kjattorneyatwork
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What Are the 3 Most Important LinkedIn Features?
[VIDEOQ]

T L] -

October B, 2013 by Natascha Thomson

Kristina Jaramillo of GetLinkedinHelp.com is a New York Times
recognized Linkedin expert who runs the
E2BMarketingRadioShow.com. In this Google Hangout on Air
video, she answers the question: Whal are the top 3 features of
Linkedin that business people should care about?read more]

a2 |

Ericfing Jararmifio,
LirnkedIn expert

Click Here to Watch the Video Interview with

Kristina Jaramillo
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How To Pimp Your LinkedIn Profile

LinkedIn ls Not Your Resume

One of the biggest mistakes people make is simply cutting-and-pasting their
resume into LinkedIn profile fields, according to Kristina Jaramillo, who runs the
Website Get Linked In Help. It's a common mistake, which means people who do
that are stuck in the erowd.

"The majority of profiles that read like resumes are not engaging and are not
prospect or customer focused. Most business professionals’ headlines just state
their position," Jaramillo said. "Their summaries are written in third person and

they do not explain how they can help and the results they achieve for clients."

Read my comments and the entire article on Read
Write Web at: http://tinyurl.com/kjreadwrite
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A Nonprofits | Starting Up Fundraising | Giving to Charity

Should Your Nonprofit Be On LinkedIn?

LinkedIn Can Be Valuable Partner for Nonprofits

By Joanne Fritz, About.com Guide

Fesources:

 LinkedIn Company Overview; The World's Largest Audience of Affluent, Influential
Professionals

= LinkedIn Secrets to Success: 5 Ways to Get the Most from the Most Overlooked Social
Network, Kristina Jaramillo, Website Magazine, Feb 2011.

See the About.com article where I’'m a
resource: http://tinyurl.com/kjabout
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September 14, 2011

More Journalists Are On LinkedIn Than Any Other Social
Network — Are You?

Follow Us!
"That's more than any other social networlk,”™ said LinkedIn

[‘j) You
ln Tube marketing expert Kristina Jaramillo. "Small business owners, marketing
executives and PR professionals need to talke advantage of the huge opportunities

(rome

]-ararmllcu -II:IHEFE these tips t::- business professionals looking to build and maintain

Im the spotfight: Kristing Jaramillo, Marketing Expert, LinkedIn

According to the 2011 Arkets Web Watch Media Survey, 92%. of
todav's journalists are now actively using LinkedIn. That's up
85% from just 2 wvears ago.

Read my article on the Bulldog Reporter:
http://tinyurl.com/kjbulldog
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LinkedIn Secrei?gegh—ﬁg Reasons Why Most Small

Business Owners Fail To Attract Clients Using
LinkedIn

Buiding N Commenis | Add Yours

About The Author:

LinkedIn Expert Kristina Jaramillo creates online marketplace opportunities for small business owners who want more
website traffic, prospects and profits. Now, with her free special report, vou can uncover how vou can become “the trusted

source for vour industry on LinkedIn” and along with easy ways to gain more connections fast by avoiding the top 14
mistakes. Get this information for free at: http://www.GetLinkedInHelp.com

There are over 8o million influential professionals from over 200 countries on S
LinkedIn that can become your potentials customers. In fact, LinkedIn’s R

Read the Visibility Magazine article here:
http://tinyurl.com/kjvisibility
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EOOKMARK [ & Change Language: [Choose o

Linkedln Profile Secrets
Kristing Jaramilic

The #1 Reason Why Your Linkedin Profile Fails to Attract More Prospects

Right under your name, does your Linkedln profile headline look like this

CEO & Founder at XYZ and Associates?

Business Owner at ABC Consulting?

Speaker at YourName.com?

The following are three reasons why your Linkedin profile should not be the same as your position.

1. Think of your headline as your first sales pitch to people who want to connect with you. If | am unfamiliar with you or
your company, how does mentioning your company name and your position show me what you do and why | need to
connect with you? It doesn’tl These headlines are too general, simple, and straight forward. They are too vague and too
broad. In order for your headline to be effective, it needs to grab my attention.lt needs to make me want to read the rest
of your profile. As a potential client or potential referral source, | need to see right away how you can help me or my

clients.

2. Make your headline enticing so | will want to read your profile and connect with you. When | am invited to connect with
someone, | view their profile before | choose to accept. The fi rst thing that | IDD}( at is their headline to see if there is any

e e e O T e N e R e e L e e e e T T R TR e o e T T Ty ST Tt Ly i, G i ST I e ek T e L N S T e,

Read the Home Business Magazine article here:
http://tinyurl.com/kjhomebusiness
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viay 2011 Issue —-> Small Business Advice Article

Linkedin Marketing Debate - Should You Think Of Your
Linkedin Profile As A Resume

By: Kristina Jaramillo

Recently | read a LinkedIn article for small business owners that stated, “You
shouldthink of your profile as an online resume.” | could not disagree more.
And, when you aredone reading this article, let me know what you thinkl

MNow . while you think whether or not your LinkedIn profile should be regarded
as aresume, let me ask you: When was the last time you read an interesting
and intriguingresume?

Most resumes tend to be boring and bland. Now, how is this going to help you
attractviewers and prospects? Simple, it can't.

As a small business owner or a business development executive, you have to

startthinking of your profile as a marketing tool and not a resume. Since you
have to changeyour mindset about this, | have developed six distinct reasons
why yvour profile shouldnot lock like a resume.

Read this article here:
http://tinyurl.com/kjsmallbusinessceo
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LinkedIin Marketing Debate - Should You Think of Your LinkedIn Profile
as a Resume

By Krsting Jaramitlo in Social Mefworking

Linked [3].
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Read the article on Site Pro News:
http://tinyurl.com/kjsitepronews
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¥ Maya went from Tweet to call to
PROBLEM SOLVED without a hitch.

customer
THINK

Think. Feel. Connect.

Home Leadership Marketing Sales Service Social Experience Analytics Innovation Technology ContactCenter Outside-In  Loyalty

About Us | Top Authors | Featured Resources | Shortcuts | Advertise

Social Media Outsourcing Guide - How to Choose

the Right Social Media Consultant for Your Business 0ogle”™ Custom Saarch X
Posted by Kristina Jaramillo on December 13, G? 2 comments | 2027 reads
2010

Follow CustomerThink

With the strong emergence of social media in the internet marketing world, every Tom, Dick

and Harry has come out saying they are social media experts. They are feeding on the (= =

desires of entrepreneurs who do not have time to dedicate to developing their social media @ [l iJ m Lt}\JJ
presence effectively. If you do not ask the right questions you may wind up spending — -

thousands of dollars and get no results. That's why I created this guide to help vou choose
the best social media consultant for your company.

TOP 5 TRENDS IN

CUSTOMER
1. When engaging in social media marketing will you keep my targeted audience in

mind? S E RVI C E T0P 5 ‘TRENDS IN

5 Questions You Must Ask Before You Hire Your Next Social Media Consultant

CUSTOMER SERVICE INNVATION
Most social media companies will focus on making the connection. They do not care IN NUVATIO N il o

Read the Customer Think article here:
http://tinyurl.com/kjcustomerthink




Cold Calling Is Dead

2 www.nevercoldcall.com

BUSINESS 2 COMMUNITY Learn modern prospecting technigues that work! Free 37-pg PDF download.
Front Page Social Business Tech Lifestyle

POPULAR TODAY ON BUSINESS 2 COMMUNITY: ALL POPULAR ARTICLES

Interesting Infographic: Top
Content Marketing Trends You
Meed To Know

Using AdWords for Ecommerce Going "Wiral” On Tumbir: A
Business Growth Microblog Micro-Case Study

7 Questions on Social Media With Kristina

23 :
Jaramillo
W Tweet
[ EXPERT INTERMIEWS | By Vignesh Subramanyan, Published Novembar 1, 2013 (3 Se the first to comment!
1

E We're very excited to infroduce Kristina Jaramillo in today's Expert Interview series.
1 The online and offline media (including the Mew York Times) recognizes
GeilinkedinHelp.com Founder Kristina as a social media and LinkedIn® marketing
S experl. Knstina's arlicles can be found in publications like Website Magazine,
0 Electronic Retailer Magazine — and on top websites like Forbes.com,
MarketingProfs, RainToday, Businessinsider, About.com, Enfreprensur.com and
o many more.

0 Using Linkedin and content marketing, Kristina helps B2B organizations like a
e technology firm that serves 86% of the Fortune 100, professional service firms and
E;E“_““ETJ zmall businesses reduce their sales conversion ime, boost webinar registrations, build a large community of

Pin it decision makers and influencers — and ulfimately gain a strong return of inveztment on their social media efforts.

Read This Text Interview Featuring Kristina at:
http://tinyurl.com/b2carticle

©
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Social Media Outsourcing Guide — How to Choose the
Right Social Media Consultant for Your Business

by Kristina Jaramillo

With the strong emergence of social media in the internet marketing world, every Tom,
Dick and Harry has come out saying they are social media experts. They are feeding on the
desires of entrepreneurs who do not have time to dedicate to developing their social media
presence effectively. If vou do not ask the night questions yvou may wind up spending
thousands of dollars and get no results. That’s why I created this guide to help vou choose
the best social media consultant for vour company.

Five Questions You Must Ask Before You Hire Your Next Social Media
Consultant

1. When engaging in social media marketing will vou keep my targeted audience in
mind?

Most social media companies will focus on making the connection. They do not care
whatsoever who that connection 1s. What good 1s having thousands of connections if

- a - T
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LinkedIn Marketing Question

Posted by Heidi Richards on June 16, 2011 at 11:26 am | 229 Total Views

i listen now

g Like 1 Sign Up to see what your friends like.

Seriously, How Different Are You?

By Kristina Jaramillo
Lots of people are “different” these days. But are they really
- - PP— thought leaders?
1. In most cases, you can't tell one coach, consuitant or expert Related Posts
in a particular industry from another. They practically use the
same lanquage to describe themselves and what they do. e How to Get More Leads With LinkedIn

Read the WE Magazine for Women article here:
http://tinyurl.com/kjwemagazine
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* Can't find what you're looking for? How about a live demo? Call (866) 720-9411 ®

Home = Learning Center = Sales & Marketing Education = How to Prepare for a Sales Call

How to Prepare for a Sales Call
Experts Share Sales Calling Strategies That Build Credibility & Long-Term Relationships

Position Yourself as a Thought Leader in the Industry

Mobady likes to be sold to, but most everyone appreciates a helping hand. That's why
sales reps who can reposition themselves as trusted advisors often prove more successful
than the traditional product pushers.

Consistently reserve time for reading up on your target industry(s) — trade journals, news
zites and the like — and generously share interesting fidbits and your two cents on the
subject with those in your network. Take full advantage of social media tools, from
blogging to Twitter to Facebook, to get your message out there. LinkedIn is a great
resource for building a reputation as a thought leader among professional communities,
according to LinkedIin marketing expert Kristina Jaramillo. She makes the following
suggestions:

Read the complete article — and more of my
comments at: http://tinyurl.com/kjhoovers
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By Kristina Jaramillo
Posted Jul 8, 2011 Page 1 ‘ Popular Articles ‘

IBM Expands Its
il Lots of people are "different” these days. But are they Digital Marketing
really thought leaders? Metwork

e
FlLike
1. In most cases, you can't tell one coach, consultant or Iveo S Xerox Is Working to
&} Send expert in a particular industry from another. They Simplify Social Data

practically use the same language to describe - ; Mining
0 themselves and what they do. Integrate voice, email,

, : chat, SMS, Facebook and Twitter Simplify360 )
o Tweet | 2. If you look at the articles on their blog and those h (ei el il Announces Integration
they distribute within the different groups, you channels Into a single window with Salesforce.com
0 will notice that they provide the same old information as for easy use and unprecendented
everyone else. response times with

Brandwatch Launches
= Vizia, a Social Media

Read the complete article at:
http://tinyurl.com/kjcrmarticle
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4 _Start your OwWWin oMLl mirty

Kristina Jaramillo>, & Linkedln marketing expert and
founder of GetlinkedinHelp.com, suggests that people
launch their own Linkedln groups o Ccommunities
Ffocused on thelr industrny or expertise. “For example, in
my Linkeedin group, | start discussions based on my blog
content and videos,” she says.

5.Create high levels of credibility.

In addition 0 starfing your own Linkedln commumity’, o
can make connections when you prowvide input o other
communities. One smart way is o leverage maiterial ywou
are already creating, such as press releases, or shine a
spotiight on publicity ywou hawve received fnom trmusted
websites and magaZzines. “WWhen nmy clients —or mmy
owve — gquotes or articles get publisiheaed somewhers, |
want o make sure as many pecple as possible see
that.” Jaramillo savs. She creates conversations in

Read the complete article — and more of my comments at:
http://tinyurl.com/kjgecapital
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By BY KRISTINA JARAMILLO - on April 11th, 2011

You Should NOT Think of Your LinkedIn Profile as
a Resume

Recently | read a LinkedIn article for small business owners that stated, "Y' ou should think of your

profile as an online resume.” | could not disagree more. And, when you are done reading this article,

let me know what you think!

Mow, while you think whether or not your Linkedln profile should be regarded as a resume, let me
ask you: When was the last time you read an interesting and intriguing resume?

Most resumes tend to be boring and bland. MNow, how is this going to help you attract viewers and
prospects? Simple, it can't

As a small business owner or a business develooment executive. vou have to start thinkina of vour

Read the complete article here:
http://tinyurl.com/kjexpertaccess
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Posted by Steven Teo in M
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Article Contributed by Kristina Jaramillo

2 Reasons Why Your Profile Should Not

Be the Same as Your Position

-
1. Think of your headline as your first Llnkw m .

sales pitch to people who want to

connect with you. If I am unfamiliar with

you or your company, how does mentioning
I8 - Recommended Resources
your company name and your position show
me what you do and why I need to connact o e
with you? It doesn't! These headlines are too . Sl
general, simple and straight forward. They Internet Business
are too vague and too broad. In order for Dpp-uﬂun'rtiea ;
your headline to be effective, it needs to grab pular This
my attention. It needs to make me want to Eﬂ.‘;‘f Business * A Maple Tree Business;

Read this article on GetEntrepreneurial.com at:
http://getentrepreneurial.com/archives/linkedin-profile-secrets-%E2%80%93-
the-1-reason-why-your-linkedin-profile-fails-to-attract-more-prospects/
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Posted by Marcel Sim in People & Relationships
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Article Contributed by Kristina Jaramillo

A= a women business owner, we must stand out in order to compete for our market share.
The guestion is: “how can you differentiate yourself from the competition on LinkedIn

when there are over 200 million business professionals on LinkedIn — and thousands that
are just like you?”

The first thing yvyou must do i1s change your profile so it does not read like a resume — and
=0 it doesn"t have the same boring, genenc benefit language as everyone else in your
industry. Your profile has to show decision makers or influencers why they should connect
with you and exactly how you can help.
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How This Entrepreneur Got Published on Forbes.com Using Linkedin Rate: [ Select "

by Krizstina Jaramillo
MNovember 25, 2013

Ky Iatest ardicle on “How fo Mix Linkedin Marketing with
Content Marketing” just got published on Forbes. com.

Mow,. how did | get published on Forbes?

Ev implementing the same sirategies that gained me
recognition by the New York Times as a social media expert
and got me published inside publicailions and on websites like
Website Magazine. Electronic Retailer Magazine,
MarketingProfs, RainToday and many more.

1. I'm actively sharing content that's written by me —

Kristina Jaramillo!

Kristina Jaramillo

Linkedin Marketing Expert Kristina Jaramillo
helps B2ZE organizations, professional service
firms and B2B small business owners influence
buying decisions using Linkedin and content
markeiing. Download her latest interviews
{including an infervievwe with LinkedIn's senior
content marketing manager) io see how you
can be driving demand and generating more
leads using the #1 B2E social media platform

at-
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Mix LinkedIn Marketing with Content Marketing to
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As a business leader or executive within a B2B organization or professional service firm, you must

m__smare. stand out in order to compete for your market share. That's a huge challenge when thousands of Name:
professionals like you are vying for their piece of the pie. |E - |
mail
0
Linkedln alone has more than 200 million business professional members. Don't let that number | |
3 infimidate you, though. By creating a smart profile and using it to market your content, you will stand
A A - y ¥ P SUBSCRIBE
out among the many others who use their profile as simply a resume.
The first thing you must do is change your profile so it doesn't have the same boring, generic benefit
m lanAnana ae avaruana alen in vanr indoectnr YVaor neafila hae ta chaue dacician malbare o infliiancaee 2 A

http://www.raintoday.com/library/articles/mix-linkedin-
marketing-with-content-marketing-to-generate-more-leads/
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- Many sales executives are taking advantage of Linkedln groups. They're using it for prospecting —
but also as a place to get wide exposure with targeted audiences as you can easily share content.

SAIG s But. they're sharing content in an ineffective manner.

Sales Experts

Featured Interviews : : - : i . .

L i As LinkedIn gives sales professionals direct access to targeted decision makers and influencers, it
can be and should be one of the most powerful tools in their arsenal. However, many sales
professionals complain that they are not getting an RO from their LinkedIn efforts. They are making
many connections — but they are generating very little leads and sales.
There are many reasons for why this is happening including:
Foor targeting — They are connecting with anyone that comes their way.
R Having a resume-based LinkedIn profile that does not pigue their interest further since it's not case

Read This Article on Sales Gravy
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Linkedin Marketing Debate — Should You Think of Your LinkedIn Profile

as a Resume

Posted by Kristina Jaramillo on Mar 24th, 2011 // Mo Comment

Recently | read a Linkedin adicle for small business owners that stated, “You should think of your profile as an

online resume.” | could not disagree more. And, when you are done reading this article, let me know what you

think!

Mow, while you think whether or not your LinkedIn profile should be regarded as a resume, let me askyou: When

was the lasttime you read an interesting and intriguing resume?

Maostresumes tend to be boring and bland. Mow, how is this going to help you attract viewers and prospects?

Simple, itcan't

As a small business owner or a business develooment executive. vou have to start thinkina of vour orofile as a o — Amarnn Salart

Click Here to Read This Article
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